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Part Ⅱ The COVID-19 Pandemic and Kansai 

Economy’s Adjustment Process: Contents
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◆ We analyzed the people’s flow and 
household consumption trends based on 
high-frequency daily data by using Google 
"COVID-19 Community Mobility Report" 
and MIC "Household Survey"

◆ High-frequency daily data show how the 
visitors to the six categories changed 
compared to the reference value 

◆ Categories: retail stores / entertainment 
facilities, grocery stores / pharmacies, 
parks, public transportation, workplaces, 
and residences.

◆ The epidemiological situation and the anti-
COVID-19 measures had a deep impact on 
the people’s flow.

Chapter2 Section1

The COVID-19 Pandemic and Household Responses
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◆ By refraining from going out, households cut “non-
essential consumption” . 

◆ The decline rate in non-essential consumption
during the state of emergency is shown in Table 2-
1-3:

• First SoE: -41.1%. Sectors such as public services, 
entertainment, dining out, etc. are highly affected. 

• Second SoE: -19.7%. The decline rate was halved 
compared to the first SoE. 

◆ Decrease in household consumption in Kansai area 
(6 prefectures)

• First SoE: 714 bn Yen (0.9% of nominal GRP)

• Second SoE: 350 bn Yen (0.4% of nominal GRP)

Chapter2 Section1

The COVID-19 Pandemic and Household Responses
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Chapter2 Section2

The COVID-19 Pandemic and the Responses of Firms

◆ A "K-shaped" recovery in which recovery is uneven 

across different industries.

◆ Changes in ordinary profits: 

• Starting with 2020 Q2 onward, the manufacturing 

sector, especially export-related companies, is 

supported by the global economic recovery, and 

ordinary profits starts to increase during 20 Q4.

• By contrast, the non-manufacturing sector 

continued to decline. 

• The decline was more pronounced for the following 

categories: accommodation and food services, 

lifestyle-related services and entertainment, and 

transportation and postal services sectors. 

• Profitability deteriorated in the face-to-face services 

industry.
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◆ Earnings and financial trends in the accommodation industry 

(Table 2-2-1):

• The decline was somewhat reduced by the Go To Travel campaign.  

However, it widened again after the temporary suspension of the 

campaign(Dec. 2020).

• The accommodation industry has a high fixed cost ratio. While it is 

difficult to expect improvement in sales, labor costs will be controlled 

by adjusting working hours and personnel.

• Retained earnings also decreased significantly. Procured funds through 

interest-bearing debt to secure liquidity.

◆ Earnings and financial trends in the food and beverage service 

industry (Table 2-2-2):

• Sales and ordinary profits continue to deteriorate, although not as much 

as in the accommodation industry.

• This industry also has a high fixed cost ratio, and there is significant 

pressure to adjust employment in response to deteriorating profits.

Chapter2 Section2

The COVID-19 Pandemic and the Responses of Firms
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Chapter2 Section3 The Japanese Economy UPDATE

Recovery from the pandemic: very slow compared to major countries

GDP change compared to recent peak
(2019 Q3=100)

GDP
Goods

imports

Services

import

Private final

consumption

expenditure

Private

capital

investment

Government

spending

Goods

exports

Services

exports

19Q3 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

19Q4 97.2 98.3 96.0 96.4 94.5 100.2 99.1 100.5

20Q1 97.7 93.9 95.1 97.1 95.5 100.1 96.9 87.4

20Q2 89.9 94.3 87.5 88.8 91.8 101.1 78.7 75.3

20Q3 94.7 86.9 83.8 93.5 88.6 103.1 88.5 71.2

20Q4 96.4 93.1 84.2 95.0 88.5 104.1 99.2 74.5

21Q1 95.9 96.1 85.8 94.2 89.5 103.2 101.3 76.4

21Q2 96.5 98.9 91.5 94.9 91.2 103.1 104.5 78.9

21Q3 95.8 98.2 90.2 94.0 89.6 103.4 103.8 80.0

21Q4 97.1 98.5 88.3 96.5 89.1 102.5 105.4 78.5

◆ GDP bottomed out at 89.9 in Q2 2020. 

Thereafter, it recovered for two consecutive 

quarters. However, due to the prolonged 

SoE in 2020, it repeatedly increased and 

decreased QoQ.

◆ In 2021 Q4, GDP significantly recovered 

from the previous quarter to 97.1. However, 

it was still 2.9% lower than the pre-

pandemic peak (19 Q3) and has not yet 

recovered to its pre-pandemic level (19 Q4).

◆ By 2021 Q2, U.S. GDP had already 

recovered its pre-pandemic level.  Japan's 

GDP recovery process is very slow.
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Comparison of Forecasts for Kansai 

and Japan 

◆ Kansai will outpace national 
growth from FY 2021 to FY 2023, 
thanks to the contributions of 
public demand and net exports

◆ Public demand in Kansai is expected 
to grow faster than in Japan as a 
whole due to public works projects 
in preparation for World Expo in 
2025

◆ In terms of external demand, strong 
exports to China and other regions in 
Japan are factors boosting growth

Chapter2 Section3・4 UPDATE

Comparison of Baseline Forecasts for Kansai and Japan 
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FY 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023

Private final consumption

expenditure
▲ 1.0 ▲ 5.8 1.8 2.3 1.4 ▲ 1.0 ▲ 5.4 2.6 2.5 1.4

Private residential investment ▲ 0.9 ▲ 1.8 ▲ 1.1 0.6 1.8 2.6 ▲ 7.8 ▲ 1.4 ▲ 0.6 1.2

Private non-residential capital

investment
0.4 ▲ 4.7 1.2 2.9 2.9 ▲ 0.6 ▲ 7.5 1.3 2.5 2.7

Government final consumption

expenditure
1.7 3.0 2.3 1.5 0.9 2.1 2.5 1.9 0.9 0.9

Public fixed capital formation 1.2 5.8 1.5 2.5 2.5 1.6 5.2 ▲ 7.3 ▲ 1.3 2.0

Exports 0.5 ▲ 2.8 7.8 5.1 3.3 ▲ 2.2 ▲ 10.5 12.8 4.5 3.5

Imports 0.3 ▲ 1.2 5.0 4.7 3.1 0.2 ▲ 6.7 6.3 2.3 3.0

Real GRP/GDP ▲ 0.2 ▲ 3.8 2.6 2.5 1.9 ▲ 0.7 ▲ 4.5 2.4 2.3 1.7

  Private demand　(contribution) ▲ 0.7 ▲ 4.2 1.0 1.7 1.4 ▲ 0.7 ▲ 4.6 1.4 1.7 1.3

  Public demand (contribution) 0.4 0.8 0.5 0.4 0.3 0.5 0.8 ▲ 0.0 0.1 0.3

  Net exports (contribution) 0.1 ▲ 0.4 1.0 0.4 0.3 ▲ 0.4 ▲ 0.6 1.1 0.4 0.1

Nominal GRP/GDP 0.8 ▲ 3.1 1.8 3.6 2.3 0.2 ▲ 3.9 1.4 3.3 1.9

GRP/GDP deflator 1.0 0.7 ▲ 0.8 1.1 0.3 0.8 0.6 ▲ 1.0 1.0 0.2

Consumer price index 0.6 ▲ 0.2 0.0 1.2 0.9 0.6 ▲ 0.4 ▲ 0.0 1.4 0.8

Industrial Production Index ▲ 4.5 ▲ 8.2 5.1 3.2 2.7 ▲ 3.8 ▲ 9.5 5.9 3.0 2.5

Unemployment rate 2.6 3.1 3.0 3.0 3.0 2.3 2.9 2.8 2.7 2.6

Notes: Unit= %. Figures for all components except ‘Total unemployment rate’ are growth rates. Forecasts for the Japanese

economy are sourced from APIR’s Economic Forecast and Analysis No. 137.

Kansai Japan

Chapter2 Section3・4 UPDATE

APIR’s economic forecast: Kansai vs. Japan

Source: APIR KEIQ No.58 published on Mar.1, 2022

◆ Stronger COVID-19 

containment measure: 

weaker private 

consumption

◆ Strong public investment

◆ High exports growth
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Chapter2 Section3 The Japanese Economy UPDATE

The risk of crude oil price hikes

◆ A simulation of oil price spike due to Russia's invasion of 

Ukraine

◆ World crude oil price in Jan-Mar 22: 

USD 86.6 ⇒USD 100

◆ Combined effects of prolonged high oil prices

→Trade contraction, falling stock prices, a weak yen

→Further decline in growth rate and inflation

（％） FY2022 FY2023

Real GDP -0.1 -0.3

Consumer price index 0.1 0.4

Corporate Goods Price Index 1.2 3.1

Private final consumption
expenditure

-0.0 -0.2

Private non-residential capital 
investment

-0.0 -0.2

Export -0.3 -1.2

Import -0.0 -0.3
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◆Until the pandemic outbreak, the 

number of foreign visitors was on a 

steady upward trend despite the 

2011 Great East Japan Earthquake 

and the natural disasters that hit 

Japan in 2018.

◆However, in 2020 it reached only 

4,115,828 (-87.1% YoY), as the 

COVID-19 pandemic brought 

severe restrictions on international 

mobility.

Chapter4 Section1

Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook
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◆Comparisons of Japan’s total travel 

expenditure in 2019 and 20 (Figure 

4-1-4). 

◆Domestic tourism generated the 

largest share of the total. In 2020, 

the restrictions imposed on 

people’s flow during SoEs led to 

significant drop in domestic tourism 

expenditure, which was 

approximately  9.9 trillion yen.

Chapter4 Section1

Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook
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◆An analytical perspective for future 
inbound tourism strategies

◆ Inbound tourism demand analysis must take 
into consideration “safety, security and 
comfort” as fundamental factors, in addition 
to “brand power”, “innovation”, and 
“tourism regionalization”.

◆ “Safety and security” are factors which 
influence decision-making before the trip, 
while “comfort” is what the visitors should 
feel during and after the trip.

◆ If we can instill the feeling of comfort even 
before the trip, it may be possible to raise 
foreign visitors’ expectations.

Chapter4 Section1

Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook
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◆Regional development cannot be 

carried out by the government alone, 

and the role of DMOs will become 

even more important for future 

inbound tourism strategies.

◆In order to be registered in Japan, a 

DMO must fulfill a number of basic 

roles and functions, and meet the five 

requirements shown in Table 4-3-2.

Chapter4 Section3

Future Roles and Challenges for DMOs
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◆Characteristic of DMOs is related to 

the fact that the “value” of tourist 

attractions is in large part given by 

“invisible” factors such as history 

and culture.

◆The DMOs of the post-pandemic era 

will have to create “stories” that are 

based on the regional culture and 

history and to develop their marketing 

strategies. 

Chapter4 Section3

Future Roles and Challenges for DMOs
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◆ Comparing the impact of tourism to other 

industries on production, gross value added, and 

employment

◆ Production: 

• Transportation equipment: 1st, Iron and steel: 2nd,  

Tourism: 21St

◆ Gross value added: 

• Tourism: 14th, Transportation equipment:  28th, 

Iron and steel: 28th

◆ Employment: 

• Tourism: 7th, Transportation equipment: 29th, Iron 

and steel: 33rd

What is notable for Tourism is that inducement for 

non-regular employees accounts for 36%, which is 

higher than the 22% as the average of manufacturing

Chapter4 Section4

Overview of the TSA* and Outline of the Tourism Industry

*TSA: Tourism Satellite Account
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◆ The direct effect of the declining of Japanese 

domestic travel consumption

⚫ Direct effect ⇒Value added：-5.3 trillion yen, 

Employment：-106.6 ten thousands persons

⚫ Ripple effect (Total) ⇒Value added：-11.5 trillion yen, 

Employment：-187.2 ten thousands persons

◆ The direct impact of the declining of inbound tourism

expenditure

⚫ Direct effect⇒Value added: -1.9 trillion yen, 

Employment: -49.2 ten thousands persons

⚫ Ripple effect⇒Value added: -4.4 trillion yen, 

Employment: -84.4 ten thousands persons

◆ The Go To Travel campaign mitigated 8% of declines 

⚫ Direct effect⇒Value added: 0.6 trillion yen, 

Employment: 11.5 ten thousands persons

⚫ Ripple effect⇒Value added: 1.2 trillion yen, 

Employment: 20.2 ten thousands persons

Chapter4 Section5

Impact of the COVID-19 Pandemic on Tourism Industry: Nationwide
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Appendix
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◆Last updated: Apr 15, 2022. The USA experienced a new COVID-19 

surge caused by the new Omicron variant starting with December 

2021.

Part Ⅲ COVID-19 Chronology UPDATE

The number of new infections in countries around the world
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◆On Aug 25, 2021,  the state of emergency was expanded to include a 

total of 21 prefectures (share: 78.9%). 

◆The regions under the fourth state of emergency cover 80% of Japan’s 

GDP and 90% of Kansai’s GRP.

Part Ⅲ COVID-19 Chronology 

GDP shares affected by the state of emergency
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◆In Kansai, Osaka Prefecture saw a 

sharp uptick in the number of 

infections during sixth waves. 

◆The healthcare system in Kansai 

was under severe pressure. During 

the 3rd SoE, the critical care beds 

occupancy rates in Osaka Prefecture 

exceeded 100%, while in Hyogo 

Prefecture it rose to 83%.

Part Ⅲ COVID-19 Chronology UPDATE

COVID-19 situation in Kansai
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Thank you for your 

attention!


