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Chapter2 Sectionl

The COVID-19 Pandemic and Household Responses
Place categories and target places

¢ We analyzed the people’s flow and

Restaurants, cafes, shopping centers, theme parks, museums,

ASIA PACIFIC INSTITUTE OF RESEARCH

Retail and recreation

household consumption trends basedon 200 ARG
high-frequency daily data by using Google Sroceries and pramaces luxury grocery stores, drug stores, pharmacies.etc.

Local parks, national parks, public beaches, marinas, dog parks,

"COVID-19 Community Mobility Report" D e plazas, gardens.etc, o

Public transportation bases (eg subway, bus, train stations), trans-

and MIC "Household Survey" [ R

¢ High-frequency daily data show how the \Rf\zlrdkz:i;s ..... :z;;‘:l:;es .................
visitors to the six categories changed Source:the Community Mobilty Report by Google LLC
compared to the reference value Number of new infections: Right Retail and recreation Groceries and pharmacies

¢ Categories: retail stores / entertainment | — " e e (Pesons)
facilities, grocery stores / pharmacies, 90,000
parks, public transportation, workplaces, W RN oo
and residences. m‘ AN R VWA v so 0

& The epidemiological situation and the anti- N »’y WelY Ay
COVID-19 measures had a deep impact on rhff“\, Y 30,000
the people’s flow. ' | oo

0

116311530153014291429132812271227112611261025 9 24112610251025924924 8237 227226216215204196 21
2034 5 6 7 8 9 10 11 12 21/1 2 3 4 /5 6 7 8 9 10 11 12 1 2 3
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Chapter2 Sectionl

ASIA PACIFIC INSTITUTE OF RESEARCH

The COVID-19 Pandemic and Household Responses
Non-essential consumption decline rate comparison

’ By refra|n|ng from go|ng Out, househo|ds Cut ”non_ .................................................................... ............................. ( UmthY%)
esse ntial Consumption" . ltem Item of expense (207:?;3%525) (2513?3293‘/“251)

Expenditure | YoY change | Expenditure | YoY change
Cars, household electric appli-

¢ The decline rate in non-essential consumption e L 18574) 24 08w 2
during the state of emergency is shown in Table 2- . ees  SmmsmmEwss 792 02 70

. Norg‘fgéible Food, consumables, etc. 10,013 34| 13592 1.1

1-3: Public services | Rail fares, highway fares, etc. 302 918 1,890 654

Dining out | Dining out 6,247 -68.0 15,642 -39.5

. F| st SO E: '4 1. 10/0 . SeCtO I'S SuU Ch as p u b | |C se rVi CeS, Entertainment ;r::;li;fgsﬁquﬁtiﬂg fede”;ifestig” 5972 731 14,733 418

entertainment, dining out, etc. are highly affected. om=  frseseeareee oo a1 ser 52

Total 65,263 -41.1| 123,882 -19.7

Source: Estimated by the author.

. Second SoE: -19.7%. The decline rate was halved
. Consumption decline due to the state of emergency
compared to the first SoE.

o Decrease in household consumption in Kansai area il B
(6 prefectu reS) - Qonsumption 3193 1877 888 5959 455| 450 276 7,140
ao/ar7 Composition ratio | 44.7| 263 124 835 64 63| 3.9 1000
 First SOoE: 714 bn Yen (0.9% of nhominal GRP) GRP (2020, . 08/ 09 03 03 07 12 08 09
. gggﬁ#g”ption 1565, 920 435 2921 223 221| 135 3,500
» Second SoE: 350 bn Yen (0.4% of nominal GRP) G705 i a5 a0 w5 ed es s a0
e e vsoag™™ 04 04 04 04 04 06 04 04

Note: nominal GRP for FY2020-estimations by APIR
Source: based on Prefectural Economic Calculations (Cabinet Office) & KEIQN0.54(APIR)
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Chapter2 Section2

ASIA PACIFIC INSTITUTE OF RESEARCH

The COVID-19 Pandemic and the Responses of Firms

€ A "K-shaped" recovery in which recovery is uneven
across different industries.

€ Changes in ordinary profits: 400 e e

« Starting with 2020 Q2 onward, the manufacturing 200 - 26
sector, especially export-related companies, is 0-0 ™ B |
supported by the global economic recovery, and 200 - e e
ordinary profits starts to increase during 20 Q4. 200 2’8353\296 264" 20

« By contrast, the non-manufacturing sector -60.0 i ‘\‘8475*5 I T =
continued to decline. = Aumﬁf”es e

* The decline was more pronounced for the following " e BB
categories: accommodation and food services, YoY change in ordinary profits by industry
lifestyle-related services and entertainment, and Note: * change is relative to the same period of the pre-pandemic 2019.

Source: based on Survey of Corporate Business Statistics (Ministry of Finance)

transportation and postal services sectors.
 Profitability deteriorated in the face-to-face services
Industry.
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Chapter2 Section2

The COVID-19 Pandemic and the Responses of Firms
Earnings and financial trends in the accommodation industry

ASIA PACIFIC INSTITUTE OF RESEARCH

€ Earnings and financial trends in the accommodation industry
(Table 2-2-1):

20Q1 20Q2 | 20Q3 | 20Q4 | 21Q1* | 21Q2*

- The decline was somewhat reduced by the Go To Travel campaign. —  Sooee ome oo ais ies 1aie a0
However, it widened again after the temporary suspension of the AR S B M M
Cam paign(DeC 2020) Assets Cash/deposits -25.2 -2.3 6.0 15.7 -4.9 -2.5

' ' Tangible fixed assets 0.5 -29.7 -10.2 -15.4 9.6 -30.6

. ) i . : e Shorgt-terrr‘ludebts 408 327 27 247 159 278

« The accommodation industry has a high fixed cost ratio. While it is  [Coporatebonds | 354 276 314 360 479 345
g . . . e o | Longterm debts 264 236 2.0 47 240 180
difficult to expect improvement in sales, labor costs will be controlled Tl et R
Retained earnings | -39.7 -8.1 -46.0 -66.8| -1104| -120.7

by adjusting working hours and personnel.

Note: *relative to the same period in 2019 **Raw figures
Source: based on Survey of Corporate Business Statistics (Ministry of Finance)

 Retained earnings also decreased significantly. Procured funds through e
. . . . . [ SI=zs _arnlngs ana financiat trends In the eating an rnkKing services
interest-bearing debt to secure liquidity. industry

---------------------------------------------------------------------------------------------------------------

€ Earnings and financial trends in the food and beverage service Tota

20Q1 20Q2 | 20Q3 | 20Q4 | 21Q1* | 21Q2*

iﬂdUStry (Table 2-2-2): Sales 21 296 8.0 61 -192] -245

Revenue Ordinary profits -1826  -4356| -2376| -103.8 -300.1 -145.7

« Sales and ordinary profits continue to deteriorate, although not as much s ) T R T B T
as in the accommodation industry. Sl e T e e T v g

. . . . . . . L. Short-term debts -10.1 -28.8 -15.7 -13.0 -8.2 -7.5
 This industry also has a high fixed cost ratio, and there is significant sy |enessterne [ oyl 2l <del Bl gl i
. . . . . Net ascets | Long:term debts 155| 63 47.2 32.8 27.2| 1327

pressure to adjust employment in response to deteriorating profits. Totalnetassets | 308 134 70 277 50 82
Retained earnings 53.9 =151 -54.7 L1 -45.1 -58.4

Note: *relative to the same period in 2019 **Raw figures
Source: Based on Survey of Corporate Business Statistics (Ministry of Finance)
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Chapter2 Section3 The Japanese Economy UPDATE
APIR

Recovery from the pandemic: very slow compared to major countries

¢ GDP bottomed out at 89.9 in Q2 2020. GDP change compared to recent peak

Thereatfter, it recovered for two consecutive (2019 Q3=100)
quarters. However, due to the prolonged I
Goods Services : : Government Goods Services
SoE in 2020, it repeatedly increased and mports import e ment SPeNding  exports  exports
decreased Qo0Q. 19Q3 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
. . 19Q4 97.2 98.3 96.0 96.4 94.5 100.2 99.1 100.5
‘ In 2021 Q4’ GDP Slgnlflcantly recovered 20Q1 97.7 93.9 95.1 97.1 95.5 100.1 96.9 87.4
from the previous quarter to 97.1. However, | 202 89.9 94.3 87.5 88.8 o18| 1011 78.7 75.3
. . 20Q3 94.7 86.9 83.8 93.5 88.6 103.1 88.5 71.2
It WaS Stl” 29% Iower than the pre- 20Q4 96.4 93.1 84.2 95.0 88.5 104.1 99.2 74.5
pandemIC peak (19 Q3) and haS nOt yet 21Q1 95.9 96.1 85.8 94.2 89.5 103.2 101.3 76.4
21Q2 96.5 98.9 91.5 94.9 91.2 103.1 104.5 78.9
recovered to its pre-pandemic level (19 Q4). | auws 95.8 98.2 %0.2 94,0 go6| 1034 1038 80.0
‘ By 2021 Q2 U S GDP had already 21Q4 97.1 98.5 88.3 96.5 89.1 102.5 105.4 78.5

recovered its pre-pandemic level. Japan's
GDP recovery process is very slow.
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Chapter2 Section3 - 4 UPDATE

et Comparison of Baseline Forecasts for Kansai and Japan
¢ Kansal will outpace national 2o
growth from FY 2021 to FY 2023,

thanks to the contributions of 2.0
public demand and net exports

¢ Public demand in Kansai is expected >
to grow faster than in Japan as a -2.0
whole due to public works projects
in preparation for World Expo in  ™°
2025 4.5

-6.0
¢ In terms of external demand, strong o e e e

exports to China and other regions Iin
Japan are factors boosting growth

0

Comparison of Forecasts for Kansali
and Japan

Source : APIR “Kansai Economic Insight Quarterly No.58"
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Chapter2 Section3 + 4 UPDATE

APIR

“>L2 APIR’s economic forecast: Kansai vs. Japan

Kansai Japan
Fy| 2019 | 2020 | 2021 | 2022 | 2023 2019 | 2020 | 2021 | 2022 | 2023
Private final consumption A 10| a58[|] 1.8/ 23| 14| a1.0] a54 26| 25 1.4
expenditure

‘ Stronger COVI D_19 Private residential investment A09| a18/ a1.1] o6 1.8 26| A7.8| A1.4| A0.6] 1.2
Private non-residential capital 04| 4 4.7 1.2 2.9 2.9 AOGl 475 1.3 2.5 2.7

- . investment ’ ) ’ ) ) ) ’ ) ) )
Contalnl I lent | I Ieasure. Government final consumption 1.7 3.0 2.3 1.5 0.9 2.1 2.5 1.9 0.9 0.9
expenditure ) ) . . . ) ’ . . .
We aker p rlvate Public fixed capital formation 1.2 5.8 1.5 2.5 2.5 1.6 520 A7.3] A 1.3 2.0
Exports 0.5| A 2.8 7.8 5.1 3.3/} A 2.2/ A 105, 12.8 4.5 3.5

consumption
¢ Strong publlc InVGStment Real GRPIGDP a02/ 438 26| 25 19|| a07| a4as| 24 23] 17

Private demand (contribution) AQ07| A42 1.0 1.7 1.4/| AO0.7| A46 1.4 1.7 1.3

¢ High exports growth cuc s anaery | 04] 08| 05| 04| 03|| 05| 08| 400 01 03

Net exports (contribution) 0.1l A 04 1.0 0.4 0.3|| A 0.4 AO0.6 1.1 0.4 0.1
Nominal GRP/GDP 0.8| A 3.1 1.8 3.6 2.3 0.2| A 39 1.4 3.3 1.9
GRP/GDP deflator 1.0 0.7| A 0.8 1.1 0.3 0.8 0.6 A 1.0 1.0 0.2
Consumer price index 0.6| A 0.2 0.0 1.2 0.9 0.6/ A0.4| A0.0 1.4, 0.8
Industrial Production Index A 45| AS82 5.1 3.2 2.7|| A 3.8/ A95 5.9 3.0 2.5
Unemployment rate 2.6 3.1 3.0 3.0 3.0 2.3 2.9 2.8 2.7 2.6

Notes: Unit= %. Figures for all components except ‘Total unemployment rate’ are growth rates. Forecasts for the Japanese
economy are sourced from APIR’s Economic Forecast and Analysis No. 137.
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Chapter2 Section3 The Japanese Economy UPDATE

ASIA PACIFIC INSTITUTE OF RESEARCH

The risk of crude oll price hikes

€ A simulation of oil price spike due to Russia's invasion of

Ukraine
€ World crude oil price in Jan-Mar 22: World Ol Price Assumption: $/bbl
USD 86.6 =USD 100
(o) 110.
(C7)) FY2022 | FY2023 00 R L1
Real GDP -0.1 -0.3 N
90.0
Consumer price index 0.1 0.4 \ A P Lt
80.0 \ f7836 W
Corporate Goods Price Index 1.2 3.1 70.0 \ /r«\ LS
/‘\
Private final consumption -0.0 -0.2 60.0 ‘V\ /a' “f\w\ /
expenditure 500 \ » e
Private non-residential capital -0.0 -0.2 40.0 \\/ a
investment 30.0
Export -0'3 -1'2 200 HNMN SN T AN ST AN T AN T AN T AN I AN I AN IS A NM T
Import _O ) O 'O ) 3 14 15 16 17 18 19 2020 21 22 23 |24
—o—Baseline —*=Higher oil price Simulation

€ Combined effects of prolonged high oil prices
—Trade contraction, falling stock prices, a weak yen
—Further decline in growth rate and inflation
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Chapter4 Sectionl
Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook

ASIA PACIFIC INSTITUTE OF RESEARCH

¢ Until the pandemic outbreak, the
number of foreign visitors was on a

steady upward trend despite the T

2011 Great East Japan Earthquake 2000 o

and the natural disasters that hit Ij]]]lIlIL

Japan in 2018, o
¢However, in 2020 it reached only Elffgb and annual growth rate:

4,115,828 (-87.1% YoY), as the e ot S 5 0 e T 4T

COVID-19 pandemic brought
severe restrictions on international
mobility.

1 1 ©2022 Asia Pacific Institute of Research. All Rights Reserved



Chapter4 Sectionl

ASIA PACIFIC INSTITUTE OF RESEARCH

Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook

& Comparisons of Japan'’s total travel
expenditure in 2019 and 20 (Figure
4-1-4).

¢ Domestic tourism generated the
largest share of the total. In 2020,
the restrictions imposed on
people’s flow during SoEs led to
significant drop in domestic tourism
expenditure, which was
approximately 9.9 trillion yen.

Expenditure by foreign visitors:| |Outbound travel
4,813,500 expenditure:
971,744

Expenditure by
foreign visitors:
744,600

Outbound |
travel
expenditure:
4,841,220

2N

(Unit: JPY 1 million) (Unit: JPY 1 million) | Domestic travel

Domestic travel expenditure:
expenditure: 9,973,761
21,931,195

Ll Domestic travel expenditure Outbound travel expenditure
Expenditure by foreign visitors

Travel expenditure: 2019-2020 comparison

Note: Outbound travel by Japanese nationals is counted as services imports and it includes overseas travel-re-
lated payments. Moreover, due to the COVID-19 pandemic, collecting data for Q2, Q3, and Q4 of 2020
was suspended. For this reason, the expenditure generated by foreign visitors in 2020 is an estimate
calculated using the travel expenditure per capita in Q1 2020.

Source: Prepared based on Travel and Tourism Consumption Trend Survey and Consumption Trends of International Visitors

to Japan Survey, published by the Japan Tourism Agency (JTA).

12
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Chapter4 Sectionl
Inbound Tourism in Kansai: A FY 2020 Retrospective and Outlook

ASIA PACIFIC INSTITUTE OF RESEARCH

A: Last year’s Venn diagram

& An analytical perspective for future
Inbound tourism strategies

¢ Inbound tourism demand analysis must take | = B
into consideration “safety, security and safety, Securlty and Comfort
comfort” as fundamental factors, in addition
to “brand power”, “innovation”, and T P— ‘r

Brand Power 4
h _—Tourismg

AT
‘.lﬂ'l%\.@t'on reglonal|zat|on

“tourism regionalization”. _Brand Power
7 T . lourismps,
¢ “Safety and security” are factors which innovation (egionalization
Influence decision-making before the trip, S el T
while “comfort” is what the visitors should s el S
feel during and after the trip. Timeline | ” | y |
¢ If we can instill the feeling of comfort even During the trip-post-trip Pre-trip
befo_re th-e-trlp,, It may be_ possible to raise PP ol it il S pli
foreign visitors’ expectations. inbound tourism strategies

Source: APIR

1 3 ©2022 Asia Pacific Institute of Research. All Rights Reserved



Chapter4 Section3

ASIA PACIFIC INSTITUTE OF RESEARCH

Future Roles and Challenges for DMOs

4 Regional development cannot be
carried out by the government alone,
and the role of DMOs will become
even more important for future
Inbound tourism strategies.

4 In order to be registered in Japan, a
DMO must fulfill a number of basic
roles and functions, and meet the five
requirements shown in Table 4-3-2.

14

Role of DMQOs

(1) Build consensus on regional tourism development among various stakeholders

(2) Constantly collect and analyze various data, formulate strategies (branding) based on a
clear concept and data, set KPIs and establish a PDCA cycle

(3) Promote local initiatives for destination development, such as improving tourist attractions
which increase the region’s overall attractiveness; transportation access, including intra-re-
gional inter-connectivity; and the tourism infrastructure, including multilingual signage.

(4) Coordinate, develop. and promote consistent strategies for tourism-related projects imple-
mented by related parties

(1) Play a central role in building consensus on regional tourism development among various
stakeholders

(2) Collect data constantly, formulate strategies, set KPIs, establish a PDCA cycle

(3) Coordinate, develop. and promote consistent strategies for tourism-related projects imple-
mented by related parties

(4) Acquire legal personality, clarify the responsible parties, ensure that data collection and
analysis is done by experts.

(5) Ensure stable operating funds

Source: Prepared by the author based on  “What is a Destination Management Organization (DMO)?"
published on the Japan Tourism Agency’s website.
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Chapter4 Section3
Future Roles and Challenges for DMOs

[Shiga Prefecture]

= Omi Tourism Board
m Omi Hachiman Tourism and Products Association

[Kyoto Prefecture]

O Northern Kyoto Prefecture Regional Cooperation Urban Area Promotion Company

Northern Kyoto Prefecture Regional Cooperation Urban Area Promotion Company/
Woodland Kyoto Regional Promotion Company

m Woodland Kyoto Regional Promotion Company

B Woodland Kyoto Regional Promotion Company/Kaido Monogatari DMC

B Kyoto Yamashiro Regional Promotion Company

m Kyoto City Tourism Association

@ Nantan City Miyama Tourism Town Development Association
[Osaka Prefecture]

M KIX Senshu Tourism Bureau

[ KIX Senshu Tourism Bureau/lzumisano City Promotion Council
m Kaido Monogatari DMC

B Higashiosaka Tourism Promotion Organization

[Hyogo Prefecture]

B Kobe Tourism Bureau

HimejiConvention & Visitors Bureau/Setonaikai Shimameguri Kyokai

= Toyooka Tourism Innovation

B Awaji Island Tourism Association/the Seto Inland Sea Island Tour Association
B the Seto Inland Sea Island Tour Association

¢ The DMOs of the post-pandemic era
will have to create “stories” that are taa e

= lkaruga Sangyo
B Yoshino Visitors Bureau

based on the regional culture and akorama refcire

0 Wakayama City Tourism Association

APIR

ASIA P

& Characteristic of DMOs is related to
the fact that the “value” of tourist
attractions is in large part given by
“invisible” factors such as history
and culture.

@ Koyasanroku Tourism Bureau

history and to develop their marketing =
?asr:]:bﬂeoc\ﬁ/yaKumano Tourism Bureau/Nanki-Shirahama Airport

Strate I eS Nachikatsuura Tourism Organization/Nanki-Shirahama Airport
. Nanki-Shirahama Airport

Nanki-Shirahama Tourism Association/Nanki-Shirahama Airport

Geographical distribution of Kansai DMOs

Note: In addition to the I>\4() MV d above, there are regional DMOs that manage the entire prefecture: Biwako
3u Shig saka Convention & Visitors Bureau in Os. ﬁlhn—'It—'erH—AH\/JL Tour-
ture, Nara Visitors Bureau in Nara Prefecture, and Wakayama Tourism

Federation in W 1\ ayama Pref e
Source: Prepared by the author based on “List of Organizations for Destination Development”™ published on
the Japan lvnm sm Agency's \.whunu

1 5 ©2022 Asia Pacific Institute of Research. All Rights Reserved



Chapter4 Section4
Overview of the TSA* and Outline of the Tourism Industry

ASIA PACIFIC INSTITUTE OF RESEARCH

¢ Comparing the impact of tourism to other Abstract of inducement coefficients based on compilation type 3
industries on production, gross value added, and
employment R s "oaa
‘ Production: 2nd Irc(Jg.zg)d steel 27th Elect(rtl'f?;?'\achinery 25th Elect(rcifgé)machinery
- Transportation equipment: 1% Iron and steel: 204, "I TR M
TOLlrism: 21St (1.68) (0.75) (0.02)
¢ Gross value added:
- Tourism: 14, Transportation equipment: 28th, oo e
Iron and steel: 28t il -
¢ Employment: o -
. Tourism: 7t, Transportation equipment: 29, Iron = W B E
and steel: 33rd o B8 M M
What is notable for Tourism is that inducement for =i e P
non-regular employees accounts for 36%, which is B D SRR
higher than the 22% as the average of manufacturing

Ripple effect on employment by employment type
*TSA TO U rIS m Satel I Ite ACCO u nt Source: Estimated by the author.

16 ©2022 Asia Pacific Institute of Research. All Rights Reserved



Chapter4 Section5
Impact of the COVID-19 Pandemic on Tourism Industry: Nationwide

ASIA PACIFIC INSTITUTE OF RESEARCH

¢ The direct effect of the declining of Japanese
domestic travel consumption

o Direct effect = Value added : -5.3 trillion yen, The economic ripple effect of spending by tourists (Nationwide)
Employment : _1066 ten thOusandS personS [Declining of domestic tourism expenditure] N
« Ripple effect (Total) =Value added : -11.5 trillion yen, S SO M Ml
Emp'oyment - -187.2 ten thousands persons Production -104,690 -217.517 -180,866 -36,652
] . o ] . Value added -52,998 114,697 92,877 -21.820
¢ The direct impact of the declining of inbound tourism empioyment 1066231 1,872,447 1,609.327 263,120
ex p en d |tU re [Declining of Inbound tourism expenditure]
. - JPY 100million, persons
« Direct effect =Value added: -1.9 trillion yen, : —
Employment: -49.2 ten thousands persons Production, | 740682 88411 73699 14712
) e Value added -18,788 -44,200 -35,442 -8,758
« Ripple effect =Value added: -4.4 trillion yen, Employment 491,877 843,937 738,321 105,615
Employment: -84.4 ten thousands persons (Go to Travel Campaign]
. - . JPY 100million, persons
& The Go To Travel campaign mitigated 8% of declines : ——
o Direct effect =Value added: 0.6 trillion yen, Production 1315 23509 19,548 2961
Value added 5,728 12,396 10,038 2,358
Employment: 11.5 ten thousands persons Employment | 115,236 202,371 173,933 28438
« Ripple effect =Value added: 1.2 trillion yen, source: Estimations by the author

Employment: 20.2 ten thousands persons

17 ©2022 Asia Pacific Institute of Research. All Rights Reserved



APIR

ASIA PACIFIC INSTITUTE OF RESEARCH

Appendix
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Part Il COVID-19 Chronology UPDATE
The number of new infections in countries around the world

ASIA PACIFIC INSTITUTE OF RESEARCH

¢ Last updated: Apr 15, 2022. The USA experienced a new COVID-19
surge caused by the new Omicron variant starting with December
2021.

(ten thousands)
100

—Japan - = United Kingdom - =« Germany
90

e France - = Italy ——=United States
80 e [Ndia e ISrael e Brazil

——— United Arab Emirates Spain

70

60

50

40

30

[
~any

20

10

1/28 2/28  3/28 4/28 5/28 6/28  7/28 8/28 9/28 10/28 11/28 12/28 1/28 2/28 3/31  4/30 5/31 6/30 7/31 8/31 9/30 10/31 11/30 12/31 1/31 2/28 3/31 4/30
2020 2021 2022
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Part Il COVID-19 Chronology

GDP shares affected by the state of emergenc

¢0On Aug 25, 2021, the state of emergency was expanded to include a
total of 21 prefectures (share: 78.9%).

ASIA PACIFIC INSTITUTE OF RESEARCH

¢ The regions under the fourth state of emergency cover 80% of Japan's
GDP and 90% of Kansai's GRP.

100.0

100.0

90.0
90.0

80.0
80.0

70.0
70.0

60.0
60.0

50.0
40.0 50.0
30.0 40.0
200 30.0
> gl HEE EEER S=EEE
0.0 10.0

$2358%2982Q5385228082¢8
\\\\\\\\\\\\\\\\\\\\\
< 1 W N eI e SN I] o 0.0
mmmmmmmmmmmmmmmmmmmmm
2020 2021 O N T T T T N I
= L wn T3}
| K B other th 2020 2021
The national GDP share of prefectures affected by the state of Figure 12 The Kansai GRP share of prefectures affected by the state of
emergency emergency
Note: GRP data for each prefecture is based on nominal figures for FY2018. Note: GRP data for each prefecture is based on nominal figures for FY2018.
Source: Prepared based on “Prefectural Accounts” (Cabinet Office) Source: Prepared based on “Prefectural Accounts” (Cabinet Office)
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COVID-19 situation in Kansai

¢In Kansai, Osaka Prefecture sawa . |_-. -
sharp uptick in the number of -
Infections during sixth waves.

2020

& The healthcare system IN KANSAI = i e

Number of new infections per 100,000 people in Kansai
-
WaS u n d e r S eve re re SS u re D u rl n Note: Weekly moving average. The shadowed part covers the state of emergency periods.
N Source: Based on data published by the Ministry of Health, Labor and Welfare, and local authorities.
(%) 2nd state of emergency :  3rd state of emergency :  4th state of emergency : Anti-COVID-19 measures :
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exceeded 100%, while in Hyogo ;
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Prefecture it rose to 83% ’ —
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2020 2021 2022

Fi Critical care beds occupancy rates:
igure 9
Kyoto, Osaka, Hyogo, and Nara prefectures
Note: The critical care beds occupancy rate is based on the standards set by each prefecture. Each stage is a

standard set by a government subcommittee until November 8, 2021.
Source: Data published by local authaorities.
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attention!
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